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PUBLICITY 


EASY-GOING ROBERT MITCHUM 
SCORES AGAIN IN “EL DORADO” 


Robert Mitchum, who co-stars with John Wayne in Howard 
Hawks’ rugged Western adventure, “El Dorado,” a Paramount 
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rates as one of Hollywood’s most difficult interviews as far as 


press people are concerned. 


Though he’ll gladly agree to talk 
to newspapermen (and women), the 
surest way to get him to clam up 
is to start asking questions. The 
more his questioners want to know, 
the more likely Bob is to respond 
with a grunt or a monosyllabic 
answer. 

However, let the interviewer shut 
up and let Mitchum conduct the 
conversation as if it were a “hap- 
pening,” and there’s no telling how 
much one is likely to learn. And of 
course, there is always the last re- 
sort expedient of asking other 
people, those close to him, about 
him. 

His main interests are his fam- 
ily (his wife and three children) 
and horses. But other bits of in- 
formation are likely to come out 
when he talks about these. 

He has no great pretensions 
about his acting. He has been heard 
to remark that he regards himself 
as a reasonably facile journeyman 
actor. “It’s like being a plumber. I 
submit my credentials, agree on 
the price, do the job and then check 
out.” 

He claims not to enjoy working 
and each time he accepts a role he’s 
likely to imsist that he’s been 
“conned into working again.” 

He doesn’t socialize in Holly- 
wood’s film colony. “I’m a bum. I 
like to sit. I don’t like people in- 
vading my privacy and I don’t 
invade theirs. I guess I’m just not 
the social type.” 

He isn’t terribly interested in 
food. If you ask him how he feels 
about drinking, he doesn’t answer. 
He’s toe busy pouring. 

He married Dorothy Spence in 
March, 1940. When they met, she 


was going with his brother. That 
didn’t stop him from moving in to 
stay. 

Facts which come out on occa- 
sion, but which he won’t talk about 
in response to direct questioning 
include: 

He was 14 years old when he 
read “War And Peace.” 

When he was 16, he was serving 
time on a Georgia chain gang. 

He writes poetry and children’s 
plays and has been published and 
produced. 

He spent two years bumming 
around the country holding down a 
variety of odd jobs. He served time 
in a California jail on a narcotics 
charge. 

He was a ghost writer for as- 
trologer Carroll Righter. 

He has been a movie star for 
about 25 years and has made well 
over 100 films. 

He apparently knows nothing 
(and cares less) about the technical 
side of the film business. He doesn’t 
go to the movies and he doesn’t 
look at television. 

He has recorded and made the 
Cash Box most popular list with 
“The Ballad Of Thunder Road,” 
which he wrote himself. 

He is a genuine tough guy and 
has been known to acquit himself 
well in numerous brawls. 

He loves animals and often ex- 
hibits a tender side to his nature 
when dealing with them which later 
embarrasses him. 

He is an enigma and a contradic- 
tion, one of the few actors with 
whom most gossip columnists don’t 
even pretend to be on intimate 
terms. 

He is a damn good actor. 
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Mat 2A 


DISGUSTED. . .“I’d have more privacy in the El Paso railroad 
station,” says Robert Mitchum to John Wayne and Charlene Holt 
in this scene from Howard Hawks’ “El Dorado,” a lusty Western 


for Paramount Pictures opening 
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Theatre. “El Dorado” is set in Texas in the perfect era for tumul- 
tuous western adventure, the period following the Civil War when 
the cattle market was beginning to emerge. Story of a gunfighter 
and a sheriff in a range war, the Technicolor film also features 
James Caan and Michele Carey, and Arthur Hunnicutt. 
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Mat 3A 


THE OLD WEST LIVES AGAIN when John Wayne and Robert Mitchum team up in Howard 
Hawks’ Technicolor Western, “El Dorado,” a Paramount Picture opening .......... at the 
Liste ete mcaawe Theatre. James Caan, Charlene Holt, Michele Carey, Arthur Hunnicutt and Paul 
Fix co-star in the blazing Western which was filmed on location in Arizona. 


PERFECT CAST, DIRECTOR, ANU ERA 
MARE “EL DURADO’ A SUPERIOR WESTERN 


“E1 Dorado,” a Paramount Picture opening ..................s000 Bb. BEC scscten ss tcanaanpinions Theatre, is a 
big, colorful, film, full of action, sex, humor and all the other ingredients one always hopes to 
find in arousing outdoor adventure yarn. 


Starring John Wayne and Robert 
Mitchum, “El Dorado” is set in 
Texas in the perfect era for tumul- 
tuous western adventure, the period 
following the Civil War when the 
eattle market was beginning to 
emerge and when empire-builders 
and gunfighters were governed by 
greed and the desire for power. 

John Wayne is the for-hire gun- 
slinger, with Robert Mitchum play- 
ing his one time companion, now a 
law officer involved with a girl. 
There is the typical Howard Hawks 
scene of the two friends, temporar- 
ily estranged, almost beating each 
other insensible before they dis- 
cover they are really on the same 
side and closer than ever, The film 
is also sprinkled with the typical 
two-fisted humor one expects in a 
Howard Hawks feature. 

It took 36 shooting days to film 
the exteriors in Arizona and an 
additional nine weeks to complete 
the interiors in Hollywood. 

During the location filming, the 
company headquartered in Tucson. 
Robert Mitchum leased former Sen- 
ator William Nolan’s home, Wayne 
and Hawks lived at the Ramada 
Inn, spring training headquarters 
for the Cleveland Indians, and 
members of the group who had not 
brought their families were housed 
in motels. Tucsonians were hired 
as extras, wranglers, security 
guards and in service capacities, 
all adding up to a total of over 200 
people working on the location 
scenes. A transportation fleet was 
brought in from Paramount’s Holly- 
wood studio and this was aug- 
mented by 25 cars and 13 pieces 
of heavy equipment, obtained local- 
ly. Herds of cattle and horses were 
leased from local ranchers. 

“Old Tucson,” built in 1940 as a 
reproduction of Tucson as it was in 
frontier days, and which has served 
as a site for some 50 feature and 


television films, was one of the 
main locations for “El Dorado.” 
The town, 13 miles outside of Tuc- 
son, was originally a set for the 
Wesley Ruggles movie, “Arizona,” 
and since then each company using 
the site has changed it somewhat. 
It numbered 84 complete buildings 
when Hawks and company moved 
in. It still numbers 84, but the 
Hawks’ changes amount to the 
greatest remodeling job the com- 
munity has ever known. 


When it isn’t being used for 
movie locations, “Old Tucson” is 
operated as sort of a westernized 
Disneyland by a syndicate which 
leases it from Pima County. The 
syndicate comprises some 65 stock- 
holders. The town is a popular tour- 
ist attraction, drawing over 300,000 
visitors annually who come from 
all over the world to watch the 
bank being held up six times a day 
and to see a re-creation (inspired 
by the Hollywood treatment of the 
event) of the famous “Gunfight At 
The O. K. Corral.” 


Other sites used by the company 
during the location filming were 
Sonoita Creek on the Oak Bar 
Ranch, between Nogales and Pata- 
gonia; The Amado Ranch near the 
town of Amado; cactus-studded 
Avra Valley in Pima County; and 
the Pantano Creek. 


For his role as Mississippi, James 
Caan had to learn knife-throwing 
and became quite expert at it under 
the tutelage of Rodd Red Wing, the 
multi-talented coach of Indian and 
Western business. Red Wing also 
taught Christopher George an am- 
bidextrous fast draw with a .45 and 
Michele Carey how to handle a rifle. 
Perhaps his oustanding feat was in 
training Charlene Holt to do the 
spring shuffle and the fan spread 
with playing cards and to cut a 
deck with one hand. 


STILL 
THE 
BEST! 
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MatiA 


BOX-OFFICE CHAMP John 
Wayne is teamed with Robert 
Mitchum in Howard Hawks’ “E] 
Dorado,” a Paramount Picture 
in Technicolor opening ...... 
at the Theatre. 
Story of a gunfighter and a 
sheriff in a range war, the lusty 
e Western co-stars James Caan, 
e Charlene Holt, Michele Carey, 
. Arthur Hunnicutt and Paul Fix. 
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Mat 2C 


TOO LATE FOR THE ACTION, but in time to witness the 
carnage are Diane Strom, left; Charlene Holt, R. G. Armstrong, 
Anne Newman and Michele Carey just after the climactic gun- 
fight in Howard Hawks’ “El Dorado,” starring John Wayne and 
Robert Mitchum. The Technicolor Western for Paramount Pic- 


tures, opens 


at the 


Theatre. 


DIRECTOR HOWARD HAWKS DEMANDS: 
“WHERE ARE THE HE-MEN ACTORS?” 


“What happens when ‘Duke’ Wayne and Mitchum retire?” 
Howard Hawks, director-producer of Paramount’s two-fisted 


Technicolor Western adventure “El Dorado,” opening 


Eis at the .................0... Lheatre, was in a depressed frame 
of mind as he thought about the calibre of today’s leading men. 


“I’m having trouble already cast- 
ing he-men for adventure films. 

“T must have seen dozens of 
actors before I finally signed James 
Caan to play Mississippi,’ Hawks 
continued. “And what makes me 
mad is that I wanted him from the 
beginning but I was afraid I might 
be overlooking someone else. So I 
played it safe and I saw other 
actors. What a waste of time! Caan 
is the exception to today’s rule. 
And you can’t realize how big an 
exception he is until you start to 
see what passes for masculinity 
these days. 

“Duke and Mitch are twice as old 
as most of the young he-men today, 
but they’re ten times the men the 
kids are. And it isn’t age that does 
it. Part of the reason is what’s in- 
side a man. Part of it is the back- 
ground and training. 

“Look at what’s happening today. 
Most of your actors are the polished 
products of drama schools and little 
theatres. They’re students. They’re 
neat and clean and specialized. 

“Then, the first thing most of 
them do when they get out of 
school is to go into television. And 
television should be a good training 


Mat 1C 


HER WORKING COSTUME... 
Charlene Holt plays Maudie, 
the dance-hall queen, in How- 
ard Hawks’ “El Dorado,” star- 
ring John Wayne and Robert 
Mitchum. The Technicolor 
Western for Paramount Pic- 
tures, opens at the .. 
Theatre. 
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ground, Only it isn’t. What televi- 
sion teaches actors, people like me 
have spent time unlearning them. 

“Duke and Mitch were alive when 
they got into acting. Duke was 
working as a prop man when John 
Ford grabbed him for a part. And 
he was a star tackle at USC. If he 
hadn’t gone into acting, he’d have 
probably ended up as a success in 
ranching or construction. If he 
were in college today, he’d be going 
into pro-football if he weren’t an 
actor. 

“Mitchum quit school to bum 
around the country. He had all 
kinds of jobs and some of them 
were pretty rugged. He got pushed 
into acting. 

“Too many of the young actors 
today look like they’re playing at 
being men. And too many of them 
are only playing at it. And that’s 
what’s wrong. 

“Give me the Waynes and the 
Mitchums every time. They’re al- 
most the last of the tough guys!” 

“El Dorado,” which stars John 
Wayne and Robert Mitchum, also 
features a typical Hawks assem- 
blage of veteran male actors and 
attractive young female newcomers. 
The Technicolor feature has a 
screenplay by Leigh Brackett, 


BRIEF ENCOUNTER LANDS 
MICHELE CAREY IN “EL DORADO” 


Howard Hawks has been so suc- 
cessful in discovering and then 
launching the careers of many fine 
actresses (samples include: Carole 
Lombard, Rita Hayworth, Lauren 
Bacall, and Joan Collins), that one 
has only to look at Michele Carey, 
featured in Paramount’s lusty 
Technicolor Western, “El Dorado,” 
GHENING 82..,ceees ses SG tne eens 
Theatre, and realize that the noted 
eee is firmly behind 

er. 

An agent submitted the brunette 
to Hawks for a role in ‘‘Red Line 
7000.” a role she didn’t get. 

It took one brief encounter to 
convince Hawks that Miss Carey 
just wasn’t up to the part. But it 
took that same brief encounter to 
reveal to Hawks that she had an 
indefinable earthiness. 

Hawks decided that what she 
needed was some intensive groom- 
ing and for the next six months, 
she worked hard at such things as 
voice-development, makeup experi- 
ments, screen tests, horseback 
riding, dramatic coaching, and all 
the other elements needed by an 
actress. You'll be able to see the 
results in “El Dorado,” in which 
she plays one of the two feminine 
leads opposite John Wayne and 
Robert Mitchum. 


AFTER 37 YEARS, JOHN WAYNE IS 
STILL THE MASTER WITH “EL DORADO” 


John Wayne, who stars as gunfighter Cole Thornton in “E] Dorado,’’ Howard Hawks, bruising, 
brawling Technicolor Western adventure which Paramount Pictures is releasing, opening ....... ‘ 


saxon ees Co oNG 8 4) SoBe nee see ae aa 


To which, a gagster might add: 
“And he’ll keep doing them until he 
does them right!” 

The only problem is, where 
Wayne is concerned, the joke 
doesn’t apply. He, more than any 
one American actor, has established 
the tradition of the American West- 
ern. He is an authentic American 
Western hero. 

It all started in March of 1929 
when Marion ‘“Duke” Morrison 
joined the film industry. Raoul 
Walsh signed him to star in “The 
Big Trail” and changed his name to 
John Wayne. 

In appreciation for this once-in- 
a-lifetime stroke of good fortune, 
Wayne promptly became ill and 
held up the shooting schedule for 
weeks. It was only when Walsh told 
him he couldn’t wait for his new 
young star any longer that Wayne 
dragged himself out of bed and re- 
ported for work. 

His first scene ever in a Western 
was a literal eye-opener for the ex- 
college football star who had made 
a fetish of always being in condi- 
tion. He was supposed to be riding 
alongside a wagon train as Tully 
Marshall, a character actor, came 
up to him and offered him a drink. 

But, Marshall took his role seri- 
ously and as he approached, Wayne 
could see that he was drunk. Mar- 
shall, however, didn’t falter. He 
handed Wayne his jug, as he was 
supposed to, and Wayne took a deep 
swallow. 

“T can still taste it,” Wayne re- 
called recently. “Instead of water 
or tea, that jug was full of the 
worst rot-gut I’ve ever tasted in 
my life. And I had to swallow it all 
or ruin the whole scene. And after 
holding them up all that time, 
there was nothing I could do but 
swallow. What made it worse is 
that my throat was still raw from 
all those weeks I was sick.” 

Wayne lived through his ordeal, 
but almost as if in punishment, he 
spent the next several years doing 
almost nothing but quickie West- 
erns. The tide turned dramatically 
and permanently when the 1939 
production of “Stage Coach” was 
filmed. The West has been almost 
all Wayne since. 

He proudly notes that all his 
Westerns have made money. 

Practically everything he’s ever 
done has made money. He’s been 
listed among Hollywood’s top ten 
moneymakers for 16 consecutive 
years. 

“El Dorado” also stars Robert 
Mitchum, another of Hollywood’s 
top moneymaking stars and a vet- 
eran of Westerns himself. 


Still #10423/8 


Mat iB 


THE LAW... Robert Mitchum 
is the fast-drawing guardian of 
peace in Howard Hawks’ “EI 
Dorado,” which teams him for 
the first time with John Wayne. 
The Technicolor Western for 
Paramount Pictures, opens . 

at the ise. 9% Theatre. 


Theatre, has been doing film Westerns for 37 years. 
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Mat 2B 


COUP DE GRACE is administered by John Wayne to Robert 


Mitchum as the two stars end toe-to-toe slugfest in this scene 


from Howard Hawks’ “El Dorado,” opening 
Theatre. The Technicolor Western for Paramount 


eoeeeee eee 


at the 


Pictures tells the story of a gunfighter and a sheriff in a range 
war, and co-stars James Caan, Charlene Holt, Michele Carey, 


and Arthur Hunnicutt. 


JAMES CAAN MOVES 
WITH “EL DORADO” 


It was James Caan’s perform- 
ance in “Red Line 7000” for direc- 
tor-producer Howard Hawks which 
earned him a long-term contract 
with Paramount Pictures and the 
vital role of Mississippi in Hawks’ 
“El Dorado,” the big, lusty, brawl- 
ing Technicolor Western adventure 
starring John Wayne and Robert 
Mitchum opening ................ at the 
seesensse eee Theatre. 

Caan (a Dutch name, pronounced 
Cahn) attracted favorable notice 
in his first picture, when he played 
a sadistic heavy in “Lady In A 
Cage.” He continued to look good, 
this time in a comedy role, in “The 
Glory Guys.” His performance as 
race driver Mike Marsh in “Red 
Line 7000” started the whispers 
that there might be that long 
sought for successor to the mantle 
of the late James Dean. 

“El Dorado” is only his fourth 
feature. His next, “Games,” will 
find him co-starring with Simone 
Signoret. The young man is moving 
fast. 

A New Yorker, he was born in 
The Bronx, the son of a meat 
dealer, and raised in Queens. After 
his graduation from Rhodes High 
School, he entered Michigan State 
University, switching to Hofstra 
College in his sophomore year. 
He kept changing majors but, find- 
ing none to hold his interest, be- 
came a college dropout and enrolled 
at the Neighborhood Playhouse 
School of the Theatre. He appeared 
in “La Ronde” off-Broadway and 
understudied five roles in “Blood, 
Sweat and Stanley Poole” on Broad- 
way. He also made a number of TV 
appearances on New York based 
shows. 

Nothing much happened until he 
went to Hollywood in 1962. Some 
good TV roles began to fall his 
way, then “‘Lady In A Cage” and 
then better TV roles. Now the 
movies are beginning to come 
faster and better. 

Caan is 6’ tall, weighs 165 lbs., 
has brown hair and blue-gray eyes. 
He married television dancer Dee 
Jay Mattis and on November 5, 
1964 their daughter, Tara Alisa 
Caan, was born. 

He was an all-round athlete in 
school, with an emphasis on foot- 
ball and swimming, and his spare 


time interests still run to sports. | 


He hopes to own a ranch and breed 
quarter horses one day. 


TV PROVES LUCKY 
TO CHARLENE HOLT 


“T’m lucky Howard Hawks is a 
television fan,’’ Charlene Holt, co- 
star of Paramount’s lusty Techni- 
color Western opening .........sccc0 
at the Theatre, told an 
interviewer a while back. “He 
caught me doing a Revlon lipstick 
commercial, tracked me down, lured 
me to Hollywood with the prom- 
ise of a screen test opposite Rock 
Hudson and before I knew what 
hit me, I was the ‘other woman’ 
in ‘Man’s Favorite Sport’ which 
starred Rock Hudson.” 

“El Dorado,” which finds her as 
the mutual love interest-conflict of 
John Wayne and Robert Mitchum, 
is her third feature and her third 
with Howard Hawks. The middle 
one was “Red Line 7000.” 

Charlene was born in Abilene, 
Texas on April 28, 1939. Her family 
moved around through Texas and 
New Mexico and she attended at 
least a half-dozen schools. As a 
child, she was a tomboy, good at 
sports. She studied dance and 
piano and even played the trom- 
bone for a while. 

This is a far cry from the way 
she stacks up today at 5’8” in 
height, weighing 126 lIbs., dark 
brown hair and dark brown eyes, 
with a figure that curves in at 
36-25-3614. 

After early ambitions to be a 
nurse and then an airline steward- 
ess, she settled on acting as her 
real interest. In order to pay for 
her dramatic training, she became 
a model and before long she was 
one of the most in-demand models 
in New York, earning about $50,- 
000 a year. As soon as Hollywood 
called and showed that it meant 
business, Charlene dropped her 
modeling career. 

Ironically, she spent a lot of 
time and money, early in her 
dramatic training, to lose her pro- 
nounced Texas accent. The role 
she played in ‘“Man’s Favorite 
Sport” demanded one, so two Texas 
women were hired to help Charlene 
regain hers, 

She did a lot of filmed television 
roles in between pictures, with both 
parts and her recognition growing. 
Her role as Maudie, owner of 
the Broken Heart Saloon in “El 
Dorado” is her best opportunity to 
date. 

She is still trying to learn and 
to grow as an actress. 
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TWO-FISTED NOVEL INTERESTED 
DIRECTOR HAWKS IN MISS BRACKETT 


“El Dorado,” Paramount’s gutsy Western, opening ................ 
PAD 2 ae ane Theatre, marks the fourth time writer Leigh 
Brackett has worked with Howard Hawks. It is also the third 
time she has worked with the Hawks-John Wayne combination, 
her other two screenplays for the Western star being ‘Rio 
Bravo” and “Hatari,’”’ which has sometimes been called an 


African Western. 


It was a tough, two-fisted detec- 
tive novel called ““No Good From A 
Corpse” that got director-producer 
Howard Hawks interested in the 
writing talents of Leigh Brackett. 
The dialogue in the book hit exactly 
the right tone Hawks was looking 
for in a movie starring Humphrey 
Bogart which he was about to do. 

Hawks was just as startled, as is 
everyone else, when he learned for 
the first time that it was Miss 
Leigh Brackett. He was even more 
surprised to find that this woman 
who writes like a man, looks like 
a woman. 

Refusing to let appearance pre- 
judice him against talent he ad- 
mired so much, he signed her to 
collaborate with William Faulkner 
on a screenplay of Raymond Chand- 
ler’s “The Big Sleep.” Miss Brackett 
did not fail him. Her dialogue was 
so rough and so right that Bogart 
began calling her “Butch.” 

In her collaboration with Faulk- 
ner, whom she admits she didn’t get 
to know too well, the construction 
was primarily his. Her job was to 
make the dialogue speakable. 

Her other novels include crime 
stories like “An Eye For An Eye” 


and “The Tiger Among Us,” as well 
as “Follow The Free Wind,” a novel 
about Negro mountain man Jim 
Beckwourth, which won the 1963 
Silver Spur Award of the Western 
Writers of America. 


Despite her success in crime and 
Westerns, her personal leanings are 
toward science fiction, in which 
field she has had over 200 stories 
plus many novels published. 


She is married to Edmond Hamil- 
ton, who is not only a science fic- 
tion novelist himself, he also writes 
Superman and Batman comics. They 
are both very close friends of Ray 
Bradbury, the dean of American 
science fiction writers. 


Miss Brackett was born in Los 
Angeles and educated there by 
nuns. She and her husband live on 
30 acres near Kinsman, Ohio, in an 
1830 farmhouse, complete with sep- 
arate studies where each is able to 
pursue a writing career undis- 
turbed. 


“El Dorado” is a Howard Hawks 
production in Technicolor, which 
stars Robert Mitchum, along with 
John Wayne. The cast also includes 
James Caan and Charlene Holt. 
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Mat 2D 


HAYMAKER. .. The big fight between John Wayne and Robert 
Mitchum begins in Howard Hawks’ “El Dorado,” opening ...... 
BE UNE: ches cc econ Theatre. The Technicolor Western for Para- 
mount Pictures tells the story of a gunfighter and a sheriff in 
a range war, and co-stars James Caan, Charlene Holt, Michele 
Carey, Arthur Hunnicutt, and Paul Fix. 


COLUMN ITEMS 


PROBLEMS GALORE — Doing a 
period Western on location these 
days presents nothing but prob- 
lems, according to Howard Hawks, 
producer-director of “El Dorado,” 
Technicolor Western which Para- 
mount Pictures is releasing. The 
John Wayne-Robert Mitchum star- 
TET OPENS otc seesccosses Vt GNOM 5s secs 
Theatre. 


“When I first started shooting 
pictures around Tucson, Arizona, 
over 20 years ago,” Hawks re- 
called, “the country was so rugged, 
we had to transport some of our 
equipment to our locations by mule. 

“Now, we're being ruined by 
civilization,” he continued. “We’ve 
got to be very careful to shoot 
around the paved roads. Even then 
we’re lucky if we don’t end up with 
some retired millionaire’s desert 
swimming pool in the background” 
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ACTIVE INVOLVEMENT — Har- 
old Rosson, who returned to active 
participation in films, after an 
eight-year hiatus, when he agreed 
to serve as cinematographer on 
the Howard Hawks’ produced and 
directed action-packed adventure, 
“El Dorado,” Paramount Pictures’ 
Technicolor Western opening. ........ 
Bes he! at the ................. Theatre, car- 
ries a lot of motion picture history 
around with him. 

Rosson, who was once married to 
Jean Harlow, has worked on an 
impressive group of motion pic- 
tures, among them “The Wizard Of 
Oz,” “The Garden Of Allah” (for 
which he won a special Academy 
Award), “Boom Town,” “Thirty 
Seconds Over Tokyo,” “The Asphalt 
Jungle” and “The Bad Seed.” 

“El Dorado” stars John Wayne 
and Robert Mitchum and has a 
screenplay by Leigh Brackett. 


Mat 1D 


THIS WAY. COACH? oo. 6 
John Wayne gives shooting les- 
sons to a willing learner, played 
by James Caan, in Howard 
Hawks’ “El Dorado,” opening 
alse Poe at: the): coscieeme 
Theatre. Starring Wayne and 
Robert Mitchum, the Techni- 
color Western for Paramount 
Pictures tells the story of a 
gunfighter and a sheriff in a 
range war. Charlene Holt and 
Michele Carey, co-star in the 
film. 
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“El Dorado” Star John Wayne Outspoken 
Champion of the Younger Generation 


John Wayne, energetic star of 
Paramount Picture’s Technicolor 
Western, “El Dorado,” produced 
and directed by Howard Hawks and 
ODENIN Gets MS eee 
Theatre, takes sharp issue with 
most critics of the American teen- 
ager. He is enthusiastically on the 
side of America’s young people. He 
draws the line only at draft-card 
burners and certain few of the 
campus demonstrators, but beyond 
that, almost anything goes. 

“T think it’s an unfair and ridicu- 
lous generalization to say that our 
young people are without moral 
values and a sense of responsi- 
bility,” he told a recent press con- 
ference. “Most of today’s kids are 
more serious-minded than their 
parents were. They’re looking for 
values and there isn’t a thing un- 
healthy about that. The problem is 
that this overwhelming majority of 
our young people aren’t getting the 
publicity the trouble-makers get. 
They’re not news. 

“And as far as the demonstrators 
are concerned, a lot of those are 
just being used by grown-ups and 
they’ll wake up in time. As for the 
draft-card burners, I think most 
young people condemn it as much 
or more than the older folks.” 

Wayne theorized that perhaps 
some of the demonstrations are sub- 
stitutes for the lack of healthy out- 
lets for excess energy. 

“When I was a kid,’ he recalled, 
“Halloween was a time when prac- 
tically anything went. Today, it’s a 
dainty trick-or-treat and that’s all. 
What’s wrong with letting out some 
of that pent-up emotion and energy 
on a real Halloween or on an ex- 
plosive Fourth of July. Give the 
kids back some of the things they 
used to enjoy without hurting 
people and you can stop worrying 
about them.” 

Wayne, seven times a father 
himself, speaks from experience. 

“My kids have turned out all 
right so far,” he said with his still 
boyish grin. “And the first four are 
full grown. All of them knew I’d 
stick by them through anything, 
but the one thing I demanded was 
that they shouldn’t lie to me. 

“T tried to raise them in as right 
a way as possible,” Wayne con- 
tinued. “I insisted they get an edu- 
cation, but as far as telling them 
what to do, no-sir. That was up to 
them. And that’s the way it’s going 
to be with the youngsters.” 

Wayne’s “El Dorado” co-star is 
Robert Mitchum. The cast also in- 
cludes James Caan, Charlene Holt, 
Michele Carey and Arthur Hunni- 
cutt. 
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QUEL 


SYNOPSIS 
(Not For Publication) 


In the Broken Heart Saloon at Eldorado, two old friends, each with a reputation, 
meet again. But J. P. Harrah (ROBERT MITCHUM) greets Cole Thornton (JOHN WAYNE) 
with a pointed rifle. Harrah is sheriff now and according to his deputy, Bull Thomas 
(ARTHUR HUNNICUTT), Thornton has been hired by rancher Bart Jason (EDWARD 
ASNER) to take part in a range war. 

Thornton admits Jason sent for him but he doesn’t know why. Harrah explains that 
Jason is trying to take water away from Kevin MacDonald (R. G. ARMSTRONG). Thorn- 
ton says he will ride out to Jason’s to turn the job down. As he leaves, he meets 
Maudie (CHARLENE HOLT), who owns the saloon. She throws her arms around him, 
sees Harrah, and bursts out laughing when she finds her old flame and her current 
one are friends. 

Warned that Thornton has gone to Jason’s, MacDonald has posted his son Luke 
(JOHNNY CRAWFORD) on a ridge with instructions to fire a warning if the gunman 
appears. Thornton is on his way back from Jason’s when Luke wakes from a doze, 
sees him, and fires wildly. Thornton, thinking himself the target, shoots and drops 
the boy. Luke explains the error then, to escape the pain of his mortal wound, 
shoots and kills himself. 

Thornton takes the body to MacDonald’s place, finds the rancher with his other three 
sons, Saul, Matthew and Jared (ROBERT ROTHWELL, ADAM ROARKE, CHUCK COURT- 
NEY), and before he can relate what happened, MacDonald’s daughter, Joey (MICHELE 
CAREY), a wild thing in buckskin pants, has seen Luke dead and tries to shoot 
Thornton. She fails and rides off again in grief and fury. 

As Thornton leaves, she ambushes him at a creek, dropping him with a rifle bullet. 
He manages to get back on his horse and escapes to Maudie’s place, where Doc Miller 
(PAUL FIX) treats him. The bullet is dangerously close to his spine, however, and 
Doc advises him to go to a better surgeon for removal. They move him to Harrah’s 
house where Joey, having learned of Luke’s suicide, calls to apologize. When he’s 
well enough to travel, Thornton leaves Eldorado. 

Months later, he is sitting in a cantina near the Mexican border. A young man 
(JAMES CAAN), later introduced as Mississippi, enters and calls one of the players at a 
card table by name, Charlie Hagan, reminding him that he and three others had 
killed an old river gambler. He says he caught up with the other three and killed 
them. Now it’s Charlie’s turn. 

But Mississippi isn’t wearing a gun. Hagan rises, drawing his. Mississippi, however, 
throws a knife, killing Hagan. One of the other men, Milt (ROBERT DONNER) goes for 
his gun, but Thornton steps in, draws faster, and stops him. 

The evident leader of the card-playing group and a fast gunman, is Dan McLeod 
(CHRISTOPHER GEORGE). Thornton has heard of him. McLeod and his boys are going 
tot Eldorado to work for rancher Jason and invites Thornton to join up. Thornton 
warns him about Harrah. McLeod says, “He got tangled up with a petticoat and has 
been blind drunk ever since,” and when Thornton declines the offer, “It’s probably 
just as well. Sooner or later we'd have to find out which of us was faster.” 

When Thornton arrives in Eldorado, he finds Harrah stone drunk. Sickness overwhelms 
him and, temporarily, he can not perform his duties. Later, three McLeod men attack 
Jared MacDonald in Maudie’s place. Jared is wounded. With shaking hands, Harrah 
buckles on his gun and returns to his duty. Thornton, Mississippi and Bull follow. 
There is a long gunfight and all three of McLeod’s men meet their deeth. Then, 
Harrah arrests Jason, who appeals to McLeod for aid. McLeod refuses to help and is 
told to get out of town by Harrah at noon the next day. 

The McLeods ostentatiously ride out of town before the deadline. That night, 
McLeod and his men return and open fire on the sheriff’s office. Thornton, Mississippi, 
Harrah and Bull return it. Two horsemen fall, but Harrah is hit in the leg. 

The next day, Mississippi and Bull are on patrol when they see two of McLeod’s men. 
Mississippi ducks into a doorway with Bull following. As they leave, Mississippi 
sees boots beneath a fence and fires through it with his shot gun. A man falls dead, 
but his companion escapes. 

Thornton and Mississippi chase the sniper. Suddenly, the bullet near Thornton’s spine 
pinches the nerve. He drops and, at that moment, Mississippi is hit over the head. 
McLeod and his men take Thornton to jail and offer to trade Jason. Harrah accepts. 
Thornton’s right hand is still partially crippled when, next day, Joey appears to report 
that Jason and McLeod are holding her brother Saul and will kill him unless her 
father signs over the water. Harrah hobbles aboard Maudie’s buggy. Bull, seizing a 
bow and arrow, and Mississippi go with him. Thornton, realizing he can still work a 
rifle, belts on a left-handed holster with his .45 in it, gets into the wagon, but hides 
a rifle on the seat. 

Harrah stops the buggy. Mississippi jumps the man guarding the saloon’s back door. 
Thornton rides up to the front in the wagon. McLeod is on the porch. Inside, Milt, 
who is holding Jared, falls screaming with an arrow in his back. Harrah, Bull and 
Mississippi burst, firing, through the rear doorway. Thornton grabs his rifle and fires 
from under the wagon as McLeod draws and shoots. Thornton is hit in the leg, but 
he has killed McLeod. Their problems are ended. 
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Directed and Produced by Howard Hawks, Associate Producer Paul 
Helmick, Screenplay Leigh Brackett, Cinematographer Harold Rosson, 
Folm Editor John Woodcock, Art Directors Hal Pereira & Carl Anderson, 
Set Decorator Ray Moyer. 


RUNNING TIME: 126 MINUTES 
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EXPLOITATION 


PULSATING “EL DORADO” SOUND TRACK NOW AVAILABLE ON EPIC RECORDS 


An exciting new soundtrack is now available. Epic Records’ Soundtrack album of “El 
Dorado” has a sweeping, dynamic rhythm that reflects the touch action, and larger than 
life personalities of the films’ stars, John Wayne and Robert Mitchum. 

Nelson Riddle, who has been responsible for some of the finest soundtracks, has 
created the score for “El Dorado.” Available in both stereo and monaural, the record- 
ing has been enclosed in a specially-designed jacket which is coordinated with Para- 
mount’s extensive merchandising promotion of the film. 
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Beside the soundtrack, the theme song, entitled ‘‘El Dorado,”’ has been catching on. Already it has 
been recorded by country-western favorite Jack Barlow, and a 45 rpm single has been issued by 
Nelson Riddle. Both of these recordings are on Epic Records. 

As part of this mammoth nation-wide campaign, Epic Records has created stricking promotional 
items, which include colorful point-of-sale materials, impressive displays, local ad mats, and 
colorful cards, illustrated here. 

Representatives of Epic are contacting radio stations across the country to create maximum inter- 
est, impact and exposure for the album and single by promoting disc jockey coverage. Dealer 
co-op ad campaigns are also being planned. 


NOTE: Dealers, disc jockeys and all other participants in this enthusiastic album promotion are being 
strongly urged by Epic to fully cooperate with local exhibitors playing “El Dorado” Contact your local Epic 
Records representative, participating retail music outlets and radio stations to arrange for mutually-bene- 
ficial promotions tying in with your playdate. Be sure to play the music in your lobby before and during 
the run of the film to create atmosphere and added box-office excitement. 


HAVE A HIGHLY CHARGED PLAYDATE 
WITH THIS EXPLOSIVE TABLOID HERALD! 


Build added interest, excitement and enthusiasm for your 
playdate with this dramatic four-page 9 x 11 Tabloid 
Herald filled with box office ‘sell’ for “El Dorado.” 


Highlighting the fast-paced action, intense suspense and 
dramatic quality of the film, this tremendous and highly- 
effective promotional item will give maximum impact to 
your campaign. 


This Herald has space to imprint your theatre name, play- 
date, name of your second feature or even an ad for a 
local merchant who agrees to distribute the Herald and 
share in the already low cost. 
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ISTHE GUNFIGHTER 


EFFECTIVE WAYS TO DISTRIBUTE THE HERALD: 


Give them to your patrons prior to your playdate. 

Have a few youngsters deliver them door-to-door throughout your fown. 

Have a few students distribute them to their schoolmates before and after class sessions. 
Make them available to establishments where the younger generation congregates (candy 
store, bowling alley, amusement park, youth centers, etc.). 

Have merchants put them in bags and packages. 

Have newspaper boys slip-sheet them into the local newspapers. 

Place them on the windshields of cars. 

Make an arrangement with the local milkman to deliver them with the milk. 

Place them on the counter of local shops. 

Arrange with a local restaurant for them to be inserted into coats and jackets while hanging 
in the checkroom 


OKEH RECORD DIST. 


COMSTOCK DIST. CO., 1323 Spring St., 
N.W., Atlanta, Ga. 30309—404 876- 
0321. Promo Mgr. Joe Casey/ Mike King. 


MARNEL OF MARYLAND, 3000 Ridge- 
wood Ave., Baltimore, Md. 21215— 
301 664-8500. Promo Mgr. James 
Gordon. 


DUMONT RECORD DIST., 30 Nashua St., 
Boston, Mass. 02120—617 HI 2-0800. 
Promo Mer. Jerry Brenner. 


BEST RECORD DIST., 959 Main St., 
Buffalo, N.Y. 14203—716 TT 2-0427. 


BERTOS SALES CO., 2214 W. Morehead 
St., Charlotte, N.C. 28208—704 375- 
2517. Promo Mgr. Mickey Beheler. 


SUMMIT DIST., 7447 N. Linder Ave., 
Chicago, Ill. 60076—312 677-1621. 
Promo Mgr. Deke Atkins/Tom Amann. 


SUMMIT DIST., 7840 New Bedford Rd., 
Cincinnati, Ohio 45237—513 241 6361. 
Sales, Promo Mgr. Lee Fogel. 


CLEVE-DISC, 1550 E. 33 St., Cleveland, 
0. 44114—216 391-1320. Promo Mer. 
Phil Boger. 


COLUMBIA RECORD DIST., 8808 Em- 
press Row, Dallas, Tex. 75247—214 
ME 1-5680. Promo Mgr. Hal Bakke. 


MUSIC MERCHANTS, INC., 3731 Wood- 
ward Ave., Detroit, Mich. 48201—313 
832-0870. Promo Mgr. Ed Berson/ Jack 
Millman. 


EASTERN RECORD DIST., 360 Tolland 
St., E. Hartford, Conn. 06108. 203 289- 
7431. Promo Mgr. Bob Greenberg. 


MUSIC SERVICE, 316-6th St. S., Great 
Falls, Mont. 59401—404 761-2420. 
Sales, Promo Mgr. Dick Holm. 


CRAIG CORP., 345 Kamakee St., Hono- 
lulu, Hawaii 96814. Sales, Promo Mer. 
Masao Tanaka. 


PEP RECORD DIST., 3009 W. Pico Blvd., 
Los Angeles, Calif. 90006—213 RE 1- 


4146. Promo Mer. Louise Sherman/ Bob 
Stern. 


TELL MUSIC, 1017 Jonathon Dr., Mad- 
ison, Wisc. 53713—608 257-4667. 
Promo Mgr. Joe Liptak, 2369 N. 115th 
ee Wise. 53213—414 771- 


CAMPUS RECORD DIST., 6751 N.W. 
37th Court, Miami, Fla. 33147—305 
691-3140. Promo Mgr. Ron Adams. 


HEILICHER BROS., 7600 Wayzata Blvd., 
Minneapolis, Minn. 55426—612 544- 
4201. Promo Mgr. Dan Desmond. 


APEX-MARTIN, 175 Clinton Pl., Newark, 
NJ. 07112—201 923-7474. Sales, 
Promo Mgr. Joe Martin. 


COLUMBIA RECORD DIST. SALES, John 
Hancock Bidg., St. Charles Ave. at Lee 
Circle, New Orleans, La. 70130—504 
524-4546. Promo Mgr. Donald Burt. 


MALVERNE DISTRIBUTORS, 601 W. 50 
St., New York, N.Y. 10019—212 PL 
7-0070. Promo Mgr. Rick Willard. 


CRD SALES OFFICE, 6th & Grant Sts., 
Porter Bidg., Pittsburgh, Pa. 15219— 
412 261-2844. Promo Mgr. Solly 
Solomon. 


UNIVERSAL RECORD ODIST., 919 N. 
Broad St., Philadelphia, Pa. 19123— 
215 CE 2-3333. Promo Mgr. Billy Har- 
per/ Alan Lott. 


MELODY SALES CO., 444 6th St., San 
Francisco, Calif. 94103—415 MA 1- 
8740. Promo Mgr. Pete Marino. 


MUSIC DIST., INC., 1000 ist Ave. So., 
Seattle, Wash. 98134—206 MU 2-7188. 
Album Sales Mgr. Chuck Blacksmith. 
Singles Sales Mgr. R. A. Harlan. 
Promo Mgr. Dan Niles. 


COMMERCIAL MUSIC, 2721 Pine St., 
St. Louis, Mo. 63103—314 JE 5-1515. 
Promo Mgr. Roy Volker. 


FL DORADO... | 

A STORY OF 180 
y, sua Reape 

paTtiens, wae 
LOCK BORNS 
FOAM TREK 

jou forces i 


$8.00 Per thousand F.O.B. Plant Imprinted at following prices First 1,000 
Added thousands, $3.50 Per thousand 
Over 4,000 $3.00 Per thousand—Folding $3.50 Per thousand 
Rush Your Order Direct to HARRY K. McWILLIAMS, 431 W. 28th St., N. Y., N.Y. 10001 


212-695-0016 for Rush Orders 


Shipping—by Parcel Post Special. We will bill you for postage charges. Large shipments 
by truck. Shipping charges collect. Check or money order must accompany order. 


CAPTURE THE KIDS WITH THIS 
FUN-FILLED COLORING CONTEST 


Here’s a terrific promotion gimmick that was specifically designed 
to capture that all-important kiddie market and create added 
interest in “El Dorado.” Woo the kids to the box office with an 
exciting coloring contest that’s loads of fun. 


Available in a four-column mat (4X) from your local branch of 
National Screen Service, the COLORING CONTEST CAN BE USED 
AS AN EFFECTIVE SELLING AID. With this mat you can make up 
a large quantity of reproductions that include your theatre im- 
print and playdate. 


WAYS TO USE THE CONTEST 


Use the coloring contest as a herald. Have supermarkets stuff them in 
their packages and distribute them out on the street. 


Plant the contest in local newspapers. Offer guest tickets to the winners 
and display the winning entries in your lobby. Distribute copies of this 
coloring contest to schools, Boy and Girl Scout troops and various other 
children’s organizations. 


Make sure that all the children’s clothing stores in your area have an 
ample supply of the contest. The stores can run their own contest in 
conjunction with your playdate. 
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PUZZLE 
CONTEST 


A puzzle that will be a terrific promotion 
gimmick and capture that all-important 
kiddie market is this fun-filled puzzle. 
When all the pieces in the upper portion 
of the still are cut out, they can be 
pasted down to reproduce the faces of 
Robert Mitchum and John Wayne. 


Amusement editors, teenage editors and 
children’s editors should be interested in 
running this puzzle. This still, No. 
EL/CONT/1, can also be reproduced on 
a locally produced throw-away or herald. 
A local merchant, such as a supermarket, 
can stuff the puzzle in bags as a part of 
a promotion. 

One of the possible prizes for the best- 
assembled puzzles could be the forth- 
coming EL DORADO comic book. 


Order still #EL/CONT/1. 
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MOVIE CONTEST 
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Paramount's thrilling Western movie identification contest! 


Exploit the wild west period of “El Dorado,” with these 
scenes from other Paramount Western classics. 


Contact your local newspaper (amusement editor) or TV station (known person- 
ality) to co-sponsor the still identification contest. The composite can be shown 
at once or each individual still can be run for nine days to build up interest 
and enthusiasm in the contest. Readers or viewers should send in their list of 
movie answers as soon as possible, preferably prior to the opening of the 
film. The first number of correct answers should win complimentary tickets 
to see ‘‘El Dorado”’ as well as any other prizes you can promote. 


(Order still #C/CON/1 from National Screen—it contains all the excit- 
ing scenes from the 9 films used in the contests!) 


Answers to contest are as follows: 

2. Nevada Smith 3. Union Pacific 4. Hud 

5. One-Eyed Jacks 6. Shane 7. Gunfight at the O.K. Corral 8. The Plainsman 
: 9. The Sons of Katie Elder 


1. Arizona 
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COMIC 
BOOK! 


Dell Publishing Company has 
created a special “El Dorado” 
comic book. A portrait of 
the stars as well as credits 
for the film appears on the 
front cover and a full page 
ad has been placed on the 
reverse side of that cover. 
Dell plans to distribute the 
book to thousands of news- 
stands, magazine stands, va- 
riety stores, 5-and-10¢ 
stores and many other out- 
lets prior to and during the 


general release of the film. ose 


HOWARD HAWK’S MOM CLASSIC 
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| ALAWLESS TIME WHEN 
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These comic books make ex- 
cellent prizes for contests. 
Or, use them as heralds or 
gifts in special promotions 
that you may devise. 
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° Dress a ee Up as cowboys and have them walk through the 
main streets of your town with signs on their backs that say: WE'RE 
FUT CHINKS UP AT THE ..............<....---.. THEATRE TO SEE GUNFIRE 
MEET GUNFIRE IN “EL DORADO.” 


° Have a special western ‘dress-up’ contest four theatra and aia 
free prizes to the 
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DELUXE HiRiSE STANDEE 


Something outstandingly new and dramatic in display advertising 


A. It’s attention-arresting. Off-the-floor, at eye-level, 
t he de luxe this novel hi-rise display is A-1 advertising! 
B. Budget-priced. Invest a mere $9.95, and attract 
oC5 
O [} 
[I 
Deluxe Hi-Rise Standee .............. $9.95 
Standee Re-usable Extension Pole = $1.50 


dozens of additional customers. (Plus $1.50 for the 
Order from your nearest NATIONAL SCREEN EXCHANGE 


hi-rise extension pole which you can use week-after- 
week other standees you order from us.) 


C. Convertible. Made for two-way use, this floor-to- 
wall display is simply adaptable. If floor space is 
limited or legally restricted, hang it on the wall. 
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RADIO SPOTS 


60 seconds 


John Wayne, and Producer, director Howard Hawks, who gave you two 
of the classic westerns of all time . . . RED RIVER and RIO BRAVO now 
add Robert Mitchum to the combination in “EL DORADO!” “EL DORADO” 
—set deep in the seething, sultry Southwest, where loyalties and labels 
shifted with the sands, the winking of an eye—and, the wavering of a 
gun. JOHN WAYNE—ROBERT MITCHUM! The west has never seen the likes 
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for “El Dorado.” Just prior to the general release of the film, these attrac- 
tive and colorful ads are going to appear in the July issue of leading mag- 
azines. Devised for maximum exposure, the following publications will run the 
advertisement—McCalls, Modern Romance, Modern Screen, Screen Stories, 
and Woman’s Day. 


In conjunction with these placements, Coppertone will run the same full 
page ads in leading newspapers across the country. 


NOTE: Contact your local Coppertone distributor to set in motion plans for 
effective merchandising campaigns. Arrange with participating retailers to 
place window displays in their stores giving appropriate credit to your 
theatre and playdate. Promote quantities of their products for handouts 
which could include tags containing picture and playdate copy. Check dis- 
tributors and dealers for possible consideration for local ads in which they 
might include your playdate information. 
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HOWARD HAWKS presents 


JOHN WAYNE 


IS THE GUNFIGHTER 


IS THE SHERIFF 


“I'm girl enough 
for both of you..." 


Baa t g TECHNICOLOR’ 
JAMES CAAN-CHARLENE HOLT: PAUL FIX: ARTHUR HUNNICUTT: MICHELE CAREY 


WACO SCREENPLAY BY Based on the novel DIRECTED AND PRODUCED BY MUSIC SCORED BY 7 tien 
LEIGH BRACKETT « "*=™"sm === . HOWARD HAWKS - NELSON RIDDLE [Pele 
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HOWARD HAWKS ..... 


JOHN WAYNE 


IS THE GUNFIGHTER 


IS THE SHERIFF 


JES CAN: CHARLENE HOLT-PAUL FIX: ARTHUR HUNNICUTT: MICHELE CAREY 
LEIGH BRACKET - "=svsis2er-coms . HOWARD HAWKS - NELSON RIDDLE [Posse ait 
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ADVERTISING BILLING 


HOWARG HAWKS oc. cccosc sh at 50% size of title 
Presents 
Bit | SRP Olae oS ace cD LR eR 100% 
RU WN a eae oe 100% 
in 
EL” 1 Sia ks Oe Nee Re Reacts Le PL a as 100% 
Co- -starring 
JAMES CAAN 
CHARLENE HOLT 
rns icnscnininsiinncncoea Baresinh Maes Size optional 
ARTHUR HUNNICUTT 
MICHELE CAREY 
See oem eee ee 25% 
Screenplay by Leigh Brackett ........ccccscsssunmmmmmmnneens 25% 
Based on the Novel 
THE STARS IN THEIR COURSES b.-.cscscsccsscssssssssssssnne Size optional 
By Harry Brown 
Directed and Produced by Howard Hawks o.com 25% 
Music Scored by Nelson Riddle ceo Size optional 
Py PURSCNMIN OPI bats ed pecs dccvecoypsccctace 25% 


All advertising in this pressbook, as well as all other adver- 
tising and publicity materials referred to therein, has been 
approved under the Standards for Advertising of the Code of 
Self-Regulation of the Motion Picture Association of America. 


All inquiries on this procedure may be addressed to: 
Director of Code for Advertising, Motion Picture Association 
of America, 522 Fifth Avenue, New York, New York 10036. 
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